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Arena Refill Jar: a timeless classic now in premium glass

Beauty packaging manuiacturer and proviaer Quaapack reengineers its Arena FET jar
along luxury coaes, retaining the same wide sihouette, ergonomic use and enortiess
reniing, to meet the needs of prestige and cosmeceuilcal branas

Arena Glass Refill Jar is a stylish solution that elevates your skincare routine. Glass brings an
added sense of luxury, making it an ideal choice for premium beauty and cosmeceutical
brands. Its sophisticated design features a low profile, thick bottorm and wide base, allowing
clean and easy access 1o the formula. Made in Europe of recyclable and recycled materials, its

hassle-free refiling system encourages reuse habits among consumers.

With Arena, refiling is effortless and mess-free. Integrated grip areas on the inner jar provide an
ergonomic hold and allow for easy removal. The refill is then simply pushed in and it's like new,

ready to use again.

The 60ml outer jar incorporates 30% post-consumer recycled glass, with a thick bottom for
greater perceived luxury. The inner and cap are monomaterial polypropylene for optimal formula
compatibility, with a minimum of 30% PCR content. Moreover, the refil's 50ml capacity avoids
overpackaging by reducing the space between the inner and outer jars. A shive can be added
on request, while the inner is also suitable for induction thermosealing during the filing process,

removing the need for a temporary cap and lowering material usage.

A host of decoration options can be applied to reflect the brand’s aesthetics, ranging from pure
luxury to a clean, clinical look-and-feel. The dual structure of the glass jar and inner refill offers

immense potential for creative design.

With Arena Glass Refill Jar, Quadpack continues its approach of continuous innovation —
evolving proven packaging solutions with new formats, materials and decoration possibilities to
answer the diverse requirements of beauty brands. Combining timeless aesthetics, functionality
and refillability, the Arena range of jars offers a versatile solution for luxury skincare brands

advancing their sustainability journey.
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About Quadpack

Established in 2003, Quadpack is an international manufacturer and provider of enhanced packaging
solutions for beauty brand owners and contract fillers. With offices and production facilities in Europe,
the Americas and the Asia Pacific region, and a strategic network of manufacturing partners,
Quadpack develops bespoke and customised packs for prestige, masstige and mass market
customers. Part of PSB Industries since 2024, Quadpack relies on a workforce of 600 people to build
a more sustainable world. As a registered B Corp with EcoVadis Platinum certification, it works to
ensure a positive impact on the planet and society and, through the Quadpack Foundation, on the
communities in which it is present. For more information, please visit www.guadpack.com
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Legal notice

This document contains forward-looking statements about Quadpack's business, financial data, and
events related to the company’s prospects. These forecasts can be identified by the use of words
such as ‘estimated’, ‘plan’, ‘expectation’ or words with a similar meaning. Quadpack may also make
projections in other reports, presentations and press releases. Furthermore, the company’s
representatives may occasionally make forward-looking statements. These projections are based on
current expectations and on certain hypotheses, many of which are beyond the company’s control
and subject to a series of risks and uncertainties. In the event that any of these risks or uncertainties
should materialise or the underlying expectations are not fulfilled, the results or performance of
Quadpack may differ (either positively or negatively) from those explicitly or implicitly forecast.
Quadpack assumes no obligation to update or revise any forward-looking statements made
previously.
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